Analysis and Assessment of Environmental Management of Home Delivery Service by Consumers’
Cooperative Society

Abstract
The home delivery service needs petrol to carry items, especially in the mountain rural area. Moreover

Hiroo KASAGI Yoshika YAMAMOTO

it has been thought that home delivery service is not environmental friendly rather than traditional store sale
service. This research focuses on the environmental management of the home delivery service by consumers’
cooperative society. In conclusion, the home delivery service is less CO2 consuming than traditional store sale

service from the perspective of environmental management.
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2002 6,377,279 0.170| 0.080 | 0.090
2003 6,528,614 | 0.167 0.085 | 0.082
2004 6,233,283 | 0.178| 0.087| 0.091
2005 6,288,078 | 0.187 0.090 | 0.097
2006 6,270,177 0.210| 0.091| 0.119
2007 7,144,130 | 0.403 | 0.095| 0.308
2008 5,380,337 0.434| 0.097 | 0.337
2009 5,310,230 | 0.420| 0.104| 0.317
2010 5,265,714 | 0.425| 0.105| 0.320
2011 4,814,798 | 0.585| 0.114| 0.471
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0.198 255,243 0.30 181,659 0.47 90.20
0.201 282,079 0.29 137,837 0.46 83.90
0.205 281,086 0.33 237,631 0.31 38.18
0.210 287,286 0.33 190,180 0.35 37.25
0.202 259,769 0.29 186,827 0.39 57.00
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